Media Research Center

SITE DESCRIPTION

The Media Research Center is the leading force

in exposing liberal media bias and neutralizing its
effect. The MRC’s mission is to bring balance and
responsibility to the news media. Radio talk show
hosts including Rush Limbaugh, Sean Hannity, Mark
Levin and Laura Ingraham frequently cite MRC data
and reports on their shows. The MRC serves as the
checks and balances on the liberal media through
its numerous divisions and projects, including:

e Times watch which is dedicated to exposing
the liberal political agenda of the New York
Times.

e The Business and Media Institute’s goal is to
bring balance to economic reporting and to
promote fair portrayal of the business community
in the media.

e The Cultural and Media Institute focuses on
preserving and restoring America’s culture,
character, traditional values, and morals
against the assault of the liberal media elite.

e Eyeblast TV is an online platform for people to
share and view, articles and opinions on topics
that are important to them -- from news to
political issues and rip-roaring humor.

TRAFFIC STATISTICS

750,000 monthly page views
1.7 million monthly ad impressions
80,000 monthly unique visitors

AVAILABLE AD UNITS
A. 728x90 leaderboard (available on all sites)

B. Right, sidebar position
300x250 medium rectangle

C. 120x600 skyscraper (wot available on MRC)
160x600 wide skyscraper (ot avaitable on MRC)
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MRC Cyber Alert intermarkets.
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Demographics

GENDER POLITICAL PARTY

Male 65% Republican 52%

Female 35% Democrats 19%
Independents 16%

AGE Other/None 13%

18-24 1%

25-34 37% POLITICAL ACTIVITY

35-64 43% Registered to vote 64%

65+ 19% Donated money to political candidate 17%
Visit sites for political information 41%

HOUSEHOLD INCOME

0-30k 6% OTHER

30-60k 19% Purchased online products/services 92%

60-100k 41% Make purchase decisions for work 18%

More than 100k 34% Satellite radio 77%
Drive luxury vehicle 5%

EDUCATION LEVEL Personal trip last year 68%

Attended College 81% Business trip last year 30%

Attended Graduate School 19 % Pets in household 62%

Purchased book online in last 6 months 25%

MARITAL STATUS
Single 46% INTERNET

Married 549%, Broadband 86%

CHILDREN IN HOUSEHOLD

Yes 45%
No 55%
RESIDENCE

Own 48%

Rent 52%




